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Introduction   

Park and Charge Oxfordshire (P&C) is an initiative funded by the Office for Zero Emission Vehicles 

(OZEV) and Innovate UK, installing hubs of fast electric vehicle (EV) chargepoints in 20 car parks 

across Oxfordshire’s key towns and villages. This will provide residents without off-street parking the 

ability to park for free overnight and charge their electric vehicles, thereby opening up opportunities for 

greater numbers of Oxfordshire residents to switch to EV. 

Following the success of our pre-engagement survey in partnership with Oxfordshire County Council in 

October 2020, a post-campaign online survey was issued between the 12th October 2021 and 1st 

November 2021. The aim was to assess and compare Oxfordshire residents’ knowledge, awareness, 

behaviours and attitudes to electric vehicles (EVs) from one year to the next, and to evaluate the 

effectiveness of the 12-month engagement and awareness campaign delivered as part of the Park and 

Charge project.  

A range of channels were used to distribute the survey and maximise participation, including paid 

advertising on Facebook, organic social media, third-party social media, newsletters and email 

networks.  Over the 21 days, the survey received 1,758 responses (267 more than the pre-engagement 

survey). A breakdown of the media reach from the paid ads and Oxfordshire County Council’s social 

media channels have been included in Appendix III. 

This document presents a summary of the key findings from the post-campaign survey and a 

comparison with the 2020 findings.  Raw results from the survey questions are included in Appendix V. 

Key Highlights 

• 17% of respondents (306 people) had heard of the Park and Charge Oxfordshire scheme 
before completing the survey, with a further 5% unsure whether they had or not.    

• 11% of respondents had seen the Park and Charge logo, which can be considered a positive 
recognition rate, especially considering the brand was less than a year old. 

• 18% of respondents had seen the EZ-Charge logo, which can be considered a very positive 
recognition rate, considering the brand was less than a year old and just one Park and Charge 
hub was live at the time of the survey.  

• 17% of respondents said that ‘the (Park and Charge) scheme would benefit them directly and 
it’s likely they would use the chargers’, and 72% of respondents stated that ‘although the 
scheme will not directly benefit them, they believe it will be good for the area’.   That means a 
total positive reaction from 89% of respondents, compared with only 3% who thought it was a 
bad idea, and 7% who had no interest. 

• 35% of respondents (621 people) say they own, lease, or have access to an EV. This is an 
increase of 6% compared to the 2020 survey. 
 

• 20% of respondents are looking to switch to EV in the next year, compared with 15% in 2020. 

• The two most important factors stated by respondents for choosing to buy an EV were the 
same as in 2020:  a) concerns regarding carbon emission and climate change (433 people) 
and b) concerns regarding air quality (383 people).   
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• The most important factor when choosing to use a public EV charging point was still the 
reliability of the charge points, with users wanting charging infrastructure they knew would be 
fully operational when they arrived. The next most important factor was the availability of EV 
charging only bays and having more than one EV charger available, thereby reducing the need 
to queue.   

• 66% of respondents who didn’t have access to an EV themselves had also never driven or 
ridden in an EV – this is a 6% increase on the respondents of the 2020 survey and is 
somewhat counterintuitive, as well as disappointing.   It does however highlight a strong need 
to broaden access to EV test drive opportunities. For example, 95% of the current EV drivers 
stated that test drives were an important factor in their decision to buy an EV, with 45% 
stating it as very important. 

• Only 2% of survey respondents stated that they attended one (or more) of our engagement 
events over the summer. However, 63% stated that if they had known about the events they 
would have liked to attend – this suggests that there is a great demand for such events and  
that it would be beneficial to offer these in a variety of locations and with increased 
promotion so that more people are able to attend. 

• Only 7% of respondents stated they were not sure or were not aware of government grants for 
purchasing EVs and home chargers. This is compared with 48% respondents in 2020, 
suggesting respondents are now more aware of grants and incentives.   

• 27% of respondents (309 people) who did not have access to an EV parked at least one of 
their vehicles away from home (e.g. on-street, a rented/private garage, or in a car park). 77% 
of these respondents (238 people) stated that not having access to off-street parking/a 
driveway was a barrier to them owning an EV, and 67% of them (160 people) said this was the 
biggest barrier for them. Comparatively, 88% of respondents (584 people) who do own an EV 
currently park their vehicles at home, with the vast majority (515 people) charging at home.  
The emergence of new Park & Charge locations could therefore help to address the barriers 
of non-EV drivers groups who are not able to park or charge their vehicles at home.  

• The majority of respondents felt that the average range for a new/modern EV on a single full 
charge was around 200 or 250 miles.  In our 2020 survey, most respondents thought the 
average EV range was up to 200 miles. This suggests that people’s awareness of current EV 
range is good, as the range of new generation models is bringing the average mile range up 
to more around the 200–250-miles.   

• 77% of respondents were very much in favour of the increasing shift towards EVs in 
Oxfordshire and beyond with only 10% either somewhat, or very much, opposed to it.  This is 
a slightly surprising increase in opposition to EVs when compared with the 2020 survey, 
where only 7% gave a negative response.   However, it still highlights that the overwhelming 
majority of residents welcome the transition to EVs. 
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Overview of Findings 

This section presents detailed responses to each individual survey question. Note that the majority of 

the questions in this survey did not require mandatory responses, therefore respondents were able to 

skip questions. The percentages outlined here therefore reflect a proportion relative to number of total 

responses to that particular question. Further segmentation analysis of these key findings and 

highlights are included in Appendix I and Appendix II. 

Survey Demographics 

• 36% of respondents (638 people) were between the ages of 45 and 59, compared with 39% in 
2020. 

• 56% of respondents were male and 40% female, with the remaining percentage either 
identifying as ‘other’ or choosing not to respond.   This is compared with 51% male and 44% 
female respondents in the 2020 survey.  

• Of those who disclosed their ethnicity, 88% of respondents (1,531 people) identified 
themselves as white – British, Irish, Scottish, etc - compared with 81% in 2020. 

• 92% of respondents (1,624 people) classified themselves as Oxfordshire residents, compared 
with 72% in 2020.   

• 97% of respondents provided their home postcode area. As shown in the map below, 
respondents’ homes are mainly clustered around the central postcodes of the county, with 
the highest number in Oxford City centre. However, postcodes in Chipping Norton, Abingdon, 
and Didcot are also represented by a high proportion of the respondents. 

 

Overall Distribution of Respondents (1,708 provided postcodes) 
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Awareness and response to Park & Charge Scheme 

• 17% of respondents (306 people) had heard of the Park and Charge Oxfordshire scheme 
before completing the survey, which is very positive for a relatively new project.  78% of 
respondents (1,361 people) had not heard of the scheme and 5% were unsure. 

• Of those who were aware of the scheme, the majority heard about it on social media or on a 
website. 

 

• Brand recognition for Park and Charge and EZ-Charge were promising, especially considering 
that both of these brands were less than a year old: 

o 11% of respondents had seen the Park and Charge logo 
o 18% of respondents had seen the EZ-Charge logo 

• 17% of respondents stated that the Park and Charge scheme would be beneficial to them and 
would likely use the EV chargers. In addition, 72% of respondents stated that although the 
scheme will not directly benefit them, they believe it will be good for the area – this 
represents an 89% positive reaction to the scheme. Only 3% of respondents though the 
scheme was a bad idea, and 8% who had no interest either way.  

23%

10%

4%

29%

17%

9%

5%
3%

Where Respondents Heard About the Scheme

On a website In a newsletter JackFM On social media

Local media/newspaper Word of mouth At an event A friend/relative
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• When asked about the appearance of the first Park and Charge EV charging hub located in 
Bicester, 53% of respondents stated that they felt it fitted well within the local landscape, 
(24% very well; 29% quite well). Only 15% stated that they felt it fitted badly with the local 
landscape (7% very badly; 8% quite badly). The remaining 32% of respondents had no strong 
thoughts the matter. 

• During the summer of 2021, the Park and Charge Oxfordshire project team held EV test drive 
roadshow events in Bicester, Abingdon, Henley, and Witney. Only 2% of survey respondents 
stated that they attended one (or more) of these events. However, 63% stated that if they had 
known about the events they would have liked to attend.  
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EV Owners (1,758 responses) 

• 35% of respondents (621 people) own, lease, or have access to an EV. A 6% increase 
compared to the 2020 survey. 

• Of the respondents who own an EV, 58% (357 people) have had their EV for over one year. 
This is a significant increase of 43% from the 2020 survey. In the 2020 survey, the majority of 
respondents were new EV owners, the 2021 results show that respondents were longer-
standing EV owners. 

• The two most important factors in choosing to buy an EV for the respondents were a) 
concerns regarding carbon emission and climate change (433 respondents) and b) concerns 
regarding air quality (383 respondents). This is the same as the 2020 survey. 

• 84% of EV owners currently charge their EV primarily off-street at home. Only 2.2% charge 
their EVs at home using on-street parking. This represents a 16% increase and 0.6% increase 
respectively from the 2020 survey.  

 

• As with the 2020 survey, respondents who have access to an EV were generally very positive 
about owning and driving them. 

“Best vehicle I have ever owned / driven. The change in driving experience is similar to the 
change in going from a push-button Nokia to the first iPhone." 

“It's brilliant. I love not using petrol and opportunity to charge at home or at a charging point. It’s 
so much cheaper than petrol or diesel.” 

“Very good, I like the quiet, smooth ride, the excellent acceleration & performance.” 

“I've really enjoyed the quietness of driving an EV as well as knowing I'm helping reduce climate 
change. The recent petrol shortage confirmed my view that I no longer want to use fossil fuel.” 

“Good. Main reason was not having to drive to get fuel as often living in a remote area.” 

“Fantastic. Requires some additional planning but never a problem.” 

4.0%

84.4%

2.2%

1.3%

1.2% 2.5%

3.6%

0.8%
Main Charging Location
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At home - off-street

At home - on-street
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Refuelling stations/motorway services

Supermarkets

At friends, family, or neighbours homes
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“Much better to drive than an IC  (internal combustion) engine car. Quieter and much smoother. 
Charge mainly at home but experience of public network generally positive. Have completed 
longer trips (Devon, Cornwall) with no problems but our cars are used mainly locally. Myself and 
my partner drive 50-100 miles per week each. Much cheaper to run, minimal maintenance.” 

“Absolutely love it. Worth the extra initial cost for lower running costs and of course the planet! I 
have to drive around Oxford City all day long for my job. Hated polluting the city in my old diesel” 

• The most important factor when choosing to use a public EV charging point was the reliability 
of the charge points with users choosing charging infrastructure they knew would be fully 
operational when they arrived. The next most important factor was the availability of ‘EV 
charging only’ bays and that there was more than one EV charger available, thereby reducing 
the need to queue.  

• A recurrent theme was frustration at the lack of on-street and rapid EV chargers available as 
well as how charging payments are made (too many different apps and cards). 

Vehicle Ownership (1,758 responses) 

• The majority of respondents have access to a vehicle – 97% of respondents (1,708 people) 
own, lease or have access to a vehicle.   This is compared with 95% in the 2020 survey. 
 

o 217 respondents (12%) own only electric vehicles, compared with 9% in 2020. 
o 1,087 respondents (62%) own only diesel/petrol vehicles. compared with 66% in 2020. 
o 404 respondents (23%) own a mixture of electric and ICE vehicles, compared with 20% 

in 2020. 
o 50 respondents (3%) do not own a vehicle at all, compared with 1% in 2020. 

 

Parking 

• 24% of respondents (416 people) park at least one of their vehicles on-street when at home, 
compared with 25% in 2020. 

• Of these, 58% of respondents (243 people) park primarily on street, which represents a 10% 
decrease from the 2020 survey. 

•  

12%

62%

23%

3%

Vehicle Ownership

EV only ICE only Both No vehicles
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Main Drivers and Barriers to Adopting EVs  

• The biggest barrier stopping all respondents from buying / driving and EV was the perception 
of the high upfront cost, followed shortly by the perception of a lack of (reliable) public 
charging options. 

 

• The biggest driver for people buying / driving and EV was concerns regarding carbon 
emissions and climate change, followed by concerns regarding air quality.  

 
Non-EV Owners (1,087 responses) 

• 66% of respondents who did not have access to an EV had also never driven or ridden in an 
EV.   This is a 6% increase compared with the 2020 survey. 

• 27% of the respondents (309 people) who did not have access to an EV parked at least one of 
their vehicles away from home (e.g. on-street, a rented/private garage, or in a car park). 77% 
(238) of these respondents stated that not having access to off-street parking/a driveway 
was a barrier to them owning an EV, whilst 67% of this group (160 people) attributed this as 
their biggest barrier. 

330

142

591

198

587

50 45 40

115

247

0

100

200

300

400

500

600

700

Range (miles) Range
(models)

Upfront cost Lack of of
second-hand

market

Lack of public
charging

infrastructure

Accessibility
issues

Unwillingness
to change
lifestyle

Not enough
information

on EVs

Not ready for
a new vehicle

No access to
off-street
parking

Biggest Barriers to Adoption

279

192

507

813

243 264

160

229

53
114

67

174

0

100

200

300

400

500

600

700

800

900

Biggest Drivers to Adoption



 

9 

• Similarly to the survey average, non-EV owners stated that a) the perception of high upfront 
cost and b) the perception of a lack of public charging infrastructure were the main barriers to 
EV uptake. 

• The main drivers for EV uptake for this group were concerns regarding carbon emission and 
air quality. 

Knowledge Regarding EVs  

• When asked where they thought public EV charging was currently available in Oxfordshire, 
respondents were most likely to identify motorway services, followed by supermarkets. 

• 23% of respondents to this question identified that there were EV chargers available for 
public use on-street. This is an 15% increase on just the 8% that were aware in the 2020 
survey.  It’s not clear whether this represents a real increase in the amount of on-street 
chargers in Oxfordshire, or an increase in awareness of those that are there.  

• Only 7% of respondents stated they were not sure or were not aware of any government 
grants for purchasing EVs and home chargers. This is compared with 41% from the 2020 
survey, suggesting there is greater awareness of grants and incentives, possibly due in part to 
the Park and Charge communications campaign which included messages around this. 

• The majority of respondents felt that the average range for a new/ modern EV on a single full 
charge was around 200 or 250 miles. The 2020 survey results showed that most respondents 
thought the average EV range was up to 200 miles.   Both results suggest that respondents’ 
perception of EV range accurately reflects the reality, since the range of new generation 
models is bringing the average mile range up to more around the 200–275 miles. 

Key Trends and Opinions 

• 50% of respondents stated they were likely to replace/get their next vehicle within the next 2 
years (Note: this includes those who stated they would likely change in the next 6 months, 1 
year, and 2 years).  
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• In total, 70% of respondents said they were likely to consider an EV for their next car, with 53% 
saying it was ‘very likely’, and further 17% saying it was ‘quite likely’.   This represents a 
promising 6% increase in intentions to buy an EV since the 2020 survey. 

 

• Another very promising result is that 72% of respondents considering getting a new vehicle 
within the next year stated that it was likely to be an EV (357 people), compared with 59% in 
2020. 

o 57% responded with very likely. Compared with 48% in 2020. 
o 15% responded with quite likely. Compared with 11% in 2020. 

• 77% of respondents were very much in favour of the increasing shift towards EVs in 
Oxfordshire and beyond with only 10% either somewhat, or very much, opposed to it.  This is 
a slight increase in negative sentiment when compared with the 2020 survey, where only 7% 
of respondents were opposed to the shift to EVs in Oxfordshire.  

 

905

293

188

123

189

0

100

200

300

400

500

600

700

800

900

1000

Very likely Quite likely Unsure Quite unlikely Very unlikely

Likelihood of Considering EV for Next Vehicle

61%16%

13%

5%
5%

Feelings About Increasing Shift Towards EV

Very much in favour of it Somewhat in favour of it Unsure Somewhat opposed to it Very much opposed to it



 

11 

• 49% of respondents said either yes or not sure about whether they would consider joining an 
EV car club, a 6% increase from 43% recorded in the 2020 survey. Of 1,717 people who 
answered this question:  

o 383 (22%) said ‘Yes, I would consider joining an electric car club’ 
o 753 (44%) said ‘No, I would not consider joining an electric car club’ 
o 43 (2.5%) said ‘I am already an electric car club member’ 
o 472 (27%) said ‘I’m not sure/I would need more information to decide’ 

• EV drivers were frustrated with the lack of consistent charging mechanisms and payment 
options.  

• A consistent comment across the survey was concerns regarding the shortage of EV 
chargers (mainly on-street charging for when at home and rapid charging for when travelling). 

• Due to concerns around the availability of charging infrastructure, most respondents 
mentioned that they mainly use their EV for local trips and commuting to work. 

• As with the 2020 survey, some respondents questioned the environmental benefits of getting 
an EV and preferred cycling or using public transport.  

“There is a debate that electric vehicles whole life is cleaner that the alternatives, my preference 
is to further reduce travel and walk more.” 

“Largely in favour of shift to EV vehicles but worry about lack of away from home charging 
infrastructure and also the UK's capacity to generate enough electricity to power all these EVs. 
Am also concerned about the environmentally damaging effects of "mining" lithium and also the 
disposal of batteries.” 

“I would be happy with any developments that promote electric vehicle ownership compared to 
combustion engine vehicle ownership, whilst acknowledging that cycling and walking are better 
for the environment than any kind of driving. With regard to electric vehicles, affordable - and 
importantly reliable and plentiful - public chargers are a key need to make this happen.” 
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Further Segments of Analysis & Data 

Visualisation  

People using on-street parking  

No. of responses: 416 respondents park at least one vehicle on-street (out of the 1,701 people who 

responded to parking question). 

40% of these respondents (168 people) parked at least one of their vehicles off-street, either privately, 

in a rented space or in a car park. Of the 248 people who exclusively parked on-street, only 21% of them 

(51 people) owned one or more EVs.  

 

Understandably one of the stated biggest barriers (See graph, overleaf) when it comes to adopting EVs 

for people who park exclusively on-street is the fact that they don’t have access to off-street parking 

(i.e., are unable to easily install a home charger), with accordingly another major barrier being the 

perceived lack of reliable public charging infrastructure. It is also worth noting that for this group, 

however, that the limited range of EV models and lack of information on EVs were not seen as 

significant barriers, which again emphasises the extent that a lack of access to off-street parking is the 

major barrier. Having said this, the large majority of people who park on-street are very much in favour 

of an increasing shift to EVs (59%). The majority of those who do own an EV and park on-street charge 

primarily charge their vehicle at destination or opportunity locations, such as motorway services (80%) 

or public car parks (51%).  
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People using off-street parking 

No. of responses: 1,285 respondents park exclusively off-street (out of the 1,701 people who 

responded to the parking question). 

For those with access to off-street parking, the main barrier when it comes to adopting EVs is the 

perception of high upfront costs, followed by the lack of reliable public charging infrastructure.  

 

For the 534 respondents who do own an EV and currently charge at home, 83% stated that a lack of 

(reliable) public charging infrastructure was a form barrier to buying/driving an(other) electric vehicle. 

31% of this group stated it was their most significant barrier. These perceptions therefore highlight the 

dual purposes being met by the Park and Charge hubs - The hubs could help to overcome the barriers 

for those with and without access to off-street parking. 

EV drivers’ experience 

No. of responses: 621 EV Owners (of 1,708 people who responded as owning or having access to a 

vehicle) 

In terms of existing EV drivers, for the vast majority, (82%) the main way they charge their EV is off-

street with a home charger. Only 2% say that their main charging method is at home with an on-street 

charger.  

The main factor EV drivers’ rate as important when selecting a charge point is that it is reliable. This is 

followed by charging bays being allocated for EV charging only, no need to queue, and the ability to use 

contactless payments. 
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Clearly, the overall experience of driving an EV is positive, as 79% of existing EV drivers are very likely to 

consider buying another EV as their next car. Their biggest barrier to doing so is the lack of reliable 

public charging infrastructure. This supports the need for more public charging options across 

Oxfordshire.  
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People looking to buy a replacement vehicle in the next two years  

No. of responses: 878 respondents stated that they are likely to purchase their next vehicle within the 

next 2 years (Note this includes those who are looking to replace their vehicle in the next six months 

and 1 year). 

Of these respondents, 75% (655 respondents) stated that they are likely to consider purchasing an EV 

as their next vehicle). The biggest barrier to EV adoption among these respondents was the lack of 

reliable public charging infrastructure, followed by the perception of high upfront costs. 

Their main driver for adopting EVs was concerns regarding climate change and rising greenhouse gas 

emissions, followed by the positive impact of EVs on air quality through a reduction in NOx and 

particulate emissions when compared to petrol/diesel vehicles.  
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As shown in Figure 1, the respondents likely to switch or replace their vehicle within the next 2 years 

are spread across the county. There are particular ‘hotspots’ around Northwest and South Oxford as 

well as around Chipping Norton and Charlbury.  

 
Figure 1 respondents likely to switch or replace their vehicle within the next 2 years 

Security concerns 

No. of responses: 376 

This group comprises EV owners who stated that, when choosing a charging location, it was very 

important for it to be located in a safe and well-lit location and those who voiced safety concerns in 

other comments. Of the respondents in this group, there was a nearly 50/50 split between males and 

females (52% and 46% respectively) and the majority were aged 45-59 (38%).  

Respondents expressing concerns about safety 
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Consideration for disabled users  

13% (222) of survey respondents perceive that chargers are not accessible for disabled drivers and 

were stopping them from buying/driving an(other) Electric Vehicle. Of this group, 23% (50) of 

respondents stated that it was their most significant barrier. 24% (12) of these respondents were 

already EV drivers, stating the need for charger accessibility to be improved for all users. 

Furthermore, three respondents identified themselves as having a disability through commentary in 

response to the Park and Charge Scheme and thoughts about the increase in Electric vehicles in 

Oxfordshire and beyond: 

“For people that only have unreserved street parking, how are they supposed to charge the vehicle? I’m 
disabled with fatigue, so popping out somewhere to charge isn’t an option for me. What about renters 
too? Are chargers universal?” 
 
“Redbridge Park and Ride would be good for me if it offered reliable, reasonable cost charging. It can be 
very quiet, unnerving after dark, as a disabled woman this puts me off charging there.” 
 
“I am a disabled driver, with limited walking abilities, so would want a charger in my marked Disabled 
Bay on the road in front of my Terraced house.” 
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AWARENESS OF PARK & CHARGE 

This section provides an overview of the feedback gathered from respondents who stated they had 

heard of Park & Charge, versus those who had not heard of Park & Charge. 

AWARE OF P&C 
OWN AT 
LEAST 1 EV 

OXFORDSHIRE 
RESIDENTS 

CURRENTLY PARK 
ON-STREET 

INVOLVED IN 
EVENTS 

BIGGEST PERCEIVED BARRIER 
TO OWNING AN EV / MORE EVS 

306 
 

41% 
125 

89% 
272 

21% 
69 

6% 
19 

Lack of publicly 
available chargers 

Majority located in the centre of Oxford 
 

306 (17%) survey respondents stated that they had heard about the Park and Charge project prior to 

completing the survey.  

The majority of this group is made up of males aged 45-59 and comments suggest that these 

respondents are very enthusiastic about the switch to EV. 

On the switch to EV in Oxfordshire: “Can’t come soon enough for my liking” 
 

64% of these respondents stated that they are very much in favour of the increasing shift towards 

electric vehicles in Oxfordshire and beyond. However, many people commented on the perceived lack 

of public charging infrastructure available for those without access to off-street parking for private 

charge points. 

“[I] worry about lack of away from home charging infrastructure” 
 

6% of respondents within this group (19 people) stated that they attended one (or more) of the events 

for the promotion of the Park and Charge Oxfordshire Project.  

Of those who had heard of the Park and Charge project prior to completing the survey, 51% stated they 

had seen the Park and Charge logo before and 34% stated they had seen the EZ-Charge logo before.  

Overall, this group of respondents were positive about the installation of the first EV chargers for the 

project, with 26% stating that they felt the chargers fit in very well with the landscape and 28% stating 

they fit quite well.  

“I always charge at home so will not need to use this. But it is vital for people living locally who cannot 
charge at home.” 

 

When asked about their overall response to the proposed scheme, 73% of this group stated that, 

although the scheme would not directly benefit them, they thought it was good for the area. A further 

15% stated that it would benefit them and they would use the chargers. 

“If the scheme is followed up with an EV Car Club it will benefit me.  I could have charging at home, but I 
don't want to own a private car.” 

 

As shown in Figure 2, the respondents who were aware of the Park and Charge scheme are located 

primarily in Oxford city. 
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Figure 2 Campaign effectiveness (aware of Park and Charge) group distribution 

 

UNAWARE OF 
P&C 

OWN AT 
LEAST 1 EV 

OXFORDSHIRE 
RESIDENTS 

CURRENTLY PARK 
ON-STREET 

INVOLVED IN 
EVENTS 

BIGGEST PERCEIVED BARRIER 
TO OWNING AN EV / MORE EVS 

1444 
 

34% 
493 

93% 
1345 

22% 
353 

0.42% 
6 

Lack of publicly 
available chargers 

Majority clustered towards the South 
 

In total, 1,444 (83%) survey respondents stated that they had not heard about the Park and Charge 

project or were unsure if they had heard of it prior to completing the survey.  

There were a mix of comments in this group regarding the switch to EV with some respondents being 

very in favour, others who were in favour but had reservations, and then those who were against the 

switch.  

On the switch to EV in Oxfordshire: “Nervous about the residual components (batteries) and the 
environmental and sustainability impact of this.” 

 

60% of respondents stated that they are very much in favour of the increasing shift towards Electric 

Vehicles in Oxfordshire and beyond. The main barrier/worry within this group, however, was the 

perceived lack of public charging infrastructure available in Oxfordshire. 

“More uptake means more infrastructure will be put in place making it easier to use/own an EV, which 
will in turn increase interest and further increase uptake.” 
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Despite the respondents in this group stating that they had not heard of the Park and Charge project 

prior to completing the survey, 6 respondents stated they had been to one (or more) of the events. It is 

assumed that, at the time of event attendance, these respondents did not know that these events were 

being held by Park and Charge. 

Only 2% of respondents who had not heard of the Park and Charge project prior to completing the 

survey had seen the Park and Charge logo before and 15% had seen the EZ-Charge logo.  

When asked about their thoughts on the first EV chargers installed for the project, 23% thought that the 

chargers fit in very well with the landscape and a further 29% stated they felt they fit in quite well.  

“I don’t yet have an EV, but recognise that we need more charging points” 
 

Overall, this group of respondents had a positive view of the Park and Charge project, with 72% of 

respondents expressing that the scheme will be good for the area despite it not benefitting them 

directly. An additional 18% of respondents stated that the scheme would directly benefit them and they 

would use the chargers. Of this group, 63% of respondents were already EV owners. For the 37% of 

respondents who were not EV owners, 64% of them had not yet driven an EV, with 88% of them stating 

that they had not yet had the opportunity to.  

 “I don't yet have an EV but better, local charging options could temp me into ownership more rapidly.” 
 

As shown in Figure 3, the respondents who were not aware of the Park and Charge scheme are 

clustered around the centre of Oxfordshire, with hotspots located towards the north of Oxford, 

Chipping Norton, and Didcot. 

 
Figure 3 Campaign effectiveness (unaware of Park and Charge) group distribution 
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RESIDENTS NEARBY PARK & CHARGE LOCATIONS 

This section provides an overview of respondents who live within the same first postcodes (i.e. first 5-

digits) of each of the announced Park & Charge Oxfordshire locations (Figure 4). Note, at the time of 

the survey, only sites in Cherwell and West Oxfordshire had actually been announced, therefore 

residents in South and Vale were not aware of where their local sites were going to be. 

 

Figure 4 Map of announced Park & Charge locations across Oxfordshire – sourced from 
https://parkandchargeoxfordshire.co.uk/map/ 

Summary of P&C Locations 

Table 1 presents an overview of respondents within postcode areas of the Park & Charge locations. 

Despite only 3% of survey respondents attending P&C events, 91 (60%) of respondents living near the 

P&C sites would have liked to have attended if they had heard about them, and a further 22 (15%) 

respondents had heard of the events, but were unable to attend. 

Table 1 Key stats of respondents who live within the same first postcodes of all Planned Park & Charge locations 

ALL 

OWN AT 
LEAST 1 
EV 

CURRENTLY 
PARK ON-
STREET 

HEARD OF 
PARK & 
CHARGE 

ATTENDED AT 
LEAST 1 P&C 
EVENT 

SCHEME WILL BE OF 
BENEFIT AND COULD 
USE THE EV CHARGERS 

BIGGEST PERCEIVED 
BARRIER TO OWNING AN 
EV / MORE EVS 

151 
 

37% 
56 

23% 
35 

23% 
35 

3% 
4* 

26% 
40 

High upfront costs  

 

https://parkandchargeoxfordshire/

